The Larger Market Formula

The entire audience of home buyers in any market falls into four key categories.

Buying Now

This group is in buying mode.
All of your competitors are
going hard after the top 3%

. . and competition is fierce.
Information Gathering P

This group is aware of their
housing problem and actively
gathering information to get
ready to buy.

- \ Problem Aware
_gx‘g)fl) ‘ " This group is aware of their
housing problem and they
need to start looking for a
solution but they haven't
really started yet.

Not Problem Aware

This group doesn't know they have a
housing problem yet but they know
there is discomfort. Everyone else
can see their problem, but they can't.
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